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Abstract: The study aims to determine and analyze the features of digital wallet services as a
substitute for cash in purchasing decisions in the marketplace. This is a quantitative approach. Data
was collected through a series of questionnaires with a sample size of 86 respondents. The sampling
technique used Non-Probability Sampling, namely accidental techniques, for students who use Shopee
and ShopeePay. Data analysis using simple linear regression analysis techniques with the help of
SPSS (Statistical Package for the Social Sciences) version 25. The study shows that the t-test results
on the service feature variable obtained a t-count of 11,051 at a significance level of 0.000 which
indicates that the t-count of 11.051> t-table 1.989 and a significant value of 0.000 <0.05 which means
that the service feature variable (X) partially has a positive and significant effect on purchasing
decisions (Y).
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INTRODUCTION

The development of the era and technological advances have made changes in people's
behavior in various aspects of life increasingly apparent. Technology in Indonesia has developed
rapidly, bringing significant impacts to various economic sectors, such as the generation that grew up
in this modern era lives side by side with technology that continues to develop rapidly, making it
easier for them, such as in the financial sector (Ardinata, RP, Rahmat, 2022).

Starting from various limitations, solutions emerge that make activities easier and faster. One
of the sectors affected is cash payments. Currently, transactions such as buying and selling, public
transportation, and financial services have shifted to digital or non-cash payments. This change is also
seen in the cash payment system which is increasingly shifting to digital payments, either through
debit cards, credit cards, or various applications provided by major banks or other service providers. In
today's modern financial world, transactions are no longer limited to the use of cash and demand
deposits but can also be done through technological applications known as Financial Technology
(FinTech). FinTech is an integration between financial services and technology that changes the cash
business model to non-cash, enables changes in the payment system in society, and helps companies
reduce high operational costs.(Puschmann, 2017) (Husna, NF, Hakim, CB, Hayati, 2023);(Safitri,
2020).

The push to adopt non-cash transactions through electronic money is increasing. Electronic
money has become a trend that can be seen from many companies that have started using it to increase
user convenience while reducing cash circulation in Indonesia (less cash society) (Safitri, 2020). One
of the financial technologies that exists today and is developing the fastest is the digital
wallet.(Gunawan, AALU & Winarti, 2022). This digital wallet or e-wallet is an implementation of
payment from a non-cash system, and currently there are more than 10 types of digital wallets in
Indonesia, such as DANA, GoPay, ShopeePay, OVO, LinkAja, i.Saku, Sakuku, Paytren, Doku, and
Uangku. This technology is easily accessible to anyone, providing greater comfort and convenience. In
Indonesia, OVO, ShopeePay, DANA, and GoPay are digital wallets with the largest number of users.

Digital payment systems such as e-commerce and e-money are growing rapidly even though
cash payments are still used. Industry 4.0 will benefit greatly from e-commerce, as transactions and
balances are essential to the success of this innovation. Digital wallets have become a popular payment
method in both developed and developing countries, providing convenience, speed, financial
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inclusion, and cost efficiency. Digital payments play a vital role in building an ecosystem involving
regulators, financial institutions, retailers, and consumers. (Gunawan, AALU & Winarti, 2022). In
economics, substitution is a key concept that reflects the ability to replace goods or services when
quality or consumer preferences change. Digital wallets as a substitute for cash offer a service that
continues to be in demand, showing a significant increase in users. This makes it more efficient and
effective, making it easier for people to transact more practically than using cash.

Digital payment systems such as e-commerce and e-money continue to grow rapidly even
though cash payments are still ongoing. Industry 4.0 benefits greatly from e-commerce, with balance
and transactions being essential for the success of this innovation. Digital wallets are now popular and
widely accepted in developed and developing countries, increasing financial inclusion, convenience,
speed, and cost efficiency, as well as forming an ecosystem involving various parties (Gunawan,
2022).In economics, substitution is an important concept that allows for the replacement of goods or
services according to changes in quality or consumer preferences. Digital wallets as a substitute for
cash have experienced significant user growth, demonstrating their efficiency and effectiveness. This
technology facilitates transactions and offers advantages over the use of cash, as one example is
ShopeePay.

ShopeePay has successfully attracted public attention with many users installing the Shopee
application and choosing ShopeePay as a payment method. This is in accordance with the
view(Permata, S., Haryanto, 2022)that companies can gain consumer loyalty if they feel they are
getting value and satisfaction. To transact with ShopeePay, users simply top up easily, either through
M-Banking transfers or between other digital wallets. ShopeePay is easily accessible as a substitute for
cash, including payments with QR Codes. Users also enjoy cashback, from classic to platinum
members, which makes ShopeePay attractive to many people, especially students, who tend to be
tempted to shop even for non-essential items. Previous research highlighted the convenience of e-
wallets and the consumer lifestyle of students(Permata, S., Haryanto, 2022). Meanwhile,(Lestari, s.,
Handayani, NU, Mahacandra, 2021)examines the use of e-wallets among students in Makassar,
focusing on understanding, products, and reasons for using e-wallets.

Other research focuses on purchasing decisions on Shopee being influenced by several factors
such as economy, technology, culture, product, price and promotion.(Hawari, 2023). Consumers
consider various information that then forms a response related to the product to be purchased.
Meanwhile, other previous research on e-wallet developers to better understand the influence of digital
features on consumer behavior and help improve features that truly provide added value to
users(Hermawan, A., Gloria, AC, Yunari, SS, & Pandin, 2024). So based on this phenomenon, this
study is deemed necessary to determine whether the use of digital wallets as a substitute for cash
affects purchasing decisions in the marketplace, especially on the Shopee application, by taking the
case of D Il students of the Business Administration Department at the Sriwijaya State Polytechnic.

METHOD
This study aims to analyze the features of the ShopeePay digital wallet service as a substitute
for cash and its influence on purchasing decisions in the Shopee marketplace, using a quantitative
approach. This method is based on the philosophy of positivism, aimed at researching a specific
population or sample, with data collection through research instruments and quantitative or statistical
data analysis to test the hypothesis.

Location and Time of Research

The research will be conducted in Palembang, focusing on DIl students of the Business
Administration Study Program, Business Administration Department, Sriwijaya State Polytechnic, for
6 months.

Framework of thinking

The ShopeePay service feature as a substitute for cash is expected to influence purchasing decisions in
the Shopee marketplace for Business Administration students, which will be further studied in this
study.
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RESULTS AND DISCUSSION
This research focuses on the influence of cultural acculturation in the past on Palembang
Songket motifs seen from 3 dimensions, namely social factors, customs, and arts.

Results

a. Research Instrument Test
Validity Test

The validity test uses Pearson product moment correlation, by comparing the correlation

value of r count (product moment) with r table. If r count is greater than the r table value, it can be
concluded that all statement indicators are valid. The determination of the r table value is by using
the product moment correlation with a significance level of 5% (0.05). This r table value is
obtained from the formula df (Degree of Freedom) = n-2, the value of n is the number of samples.
Then df = 86-2, from the results of the df, the r table value is 0.212. The validity test in this study
was assisted by using SPSS (Statistical Product for Service Solution) version 25 for windows and
Microsoft Excel 2021. The results of the data validity test can be seen in table 1 below:

Table 1 Validity Test Result

Variabel Item || r hitung | rtabel | Keterangan |
X,, || 0,789 | 0212 Valid
_ X,, || 0,776 | 0212 Valid
Fitur Layanan ™ " 10 911 | 0212 Valid
(Keragaman Fitur, ™" ™™ 784 [ 0212 Valid
Hl;i?;aieﬁ;r X,, || 0.822 | 0212 Valid
e X, || 0,806 | 0212 Valid
Keunggulan) Xa, || 0,787 | 0212 Valid
Xs0 || 0,806 | 0212 Valid
Xaz || 0,759 | 0212 Valid
Y, || 069 | 0212 Valid
Y, | 0749 | 0212 Valid
Y. || 0655 | 0212 Valid
Y, | 0491 | 0212 Valid
Y. | 0487 | 0212 Valid
Y, | 0645 | 0212 Valid
Y, || 0489 | 0212 Valid
E:ﬁl‘g;‘ﬁ:z Y, || 0703 | 0212 Valid
Y, || 0717 | 0212 Valid
Y, || 0,761 | 0212 Valid
Y,, || 0,733 | 0212 Valid
Y, || 0,68 | 0212 Valid
Y. || 0,669 | 0212 Valid
Y, || 0,785 | 0212 Valid
Y. || 0,681 | 0212 Valid

Sumber: Hasil Qutput Data SPSS, 2024

Table 1 above shows that all statement items from the service feature variables carried out on
86 respondents showed that the valuerhitung > rtable which is 0.212. Therefore, it can be concluded
that all statement indicators can be understood by respondents according to what was studied and
stated as valid and can be used as a tool to measure the influence of service features (feature diversity,
features according to expectations, features that have advantages) on purchasing decisions in the
marketplace.
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Reliability Test

Reliability testing is carried out to determine the consistency of the results of variable
measurements, a variable can be said to be reliable if it has a Cronbach Alpha value > 0.60. The results
of the data reliability test can be seen in table 2 below:

Table 2 Reability Test Result

Variabel Alpha | Keterangan
Fitur Layanan (Keragaman Fitur, Fitur | 0,701 Reliabel
Sesuai Harapan, Fitur Memiliki 0,725 Reliabel
Keunggulan) 0.684 |  Reliabel
(X)
Keput‘usa{nY I;embehan 0.909 Reliabel

Sumber: Hasil Quiput Data SPSS, 2024

Simple Linear Test

A simple linear regression analysis is used to measure the level of influence between
independent variables (independent variables) on dependent variables (dependent variables). The
study of simple linear regression was carried out using the help of SPSS version 25. The results of the
simple linear regression test processing can be seen in the following table 3:

Table 3 Simple Linear Test

Coefficients®

Standardized
Unstandardized Coefficients Coefficients
Maodel B Std. Error Eeta t Sig.
1 (Constant) 12.955 3.594 3.604 .00
FITUR_LAYAMNAMN 1.254 113 T72 11.051 .o0a

a. Dependent Variable: KEFUTUSAN_PEMBELIAN
Source: SPSS Data Output Results, 2024

From the results of the calculation of the simple linear equation above, the constant value (o)
is 12.955, meaning that if the independent variable, namely service features (feature diversity, features
according to expectations, features that have advantages) is assumed to be zero, then the purchasing
decision remains worth 12.955.

Based on table 4.3, the regression equation can be written as follows:
Y =12.955 + 1.254X

1. It is known that the sig. value of the independent variable is 0.000 (<0.05), so it can be concluded
that the independent variable has a significant effect on the dependent variable.

2. The constant value obtained is 12.955, which means that if the independent variable has a value of
0 (constant), then the dependent variable remains at 12.955.

3. The regression coefficient value of the independent variable is positive (+) at 1.254, which means
that if the dependent variable increases, the independent variable will increase by 1.254.

b. Hypothesis Testing

Partial Test (t-Test)

The t-test is used to test whether the service feature variable has a significant effect on purchasing
decisions in the marketplace. This test is done by comparing the calculated t value with the t table
value. Basis for decision making:
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1. If tcount > ttable and the significant value < 0.05 (a: 5%), then Ho is accepted and Ha is rejected.
This means that there is a positive and significant influence on purchasing decisions.

2. If tcount < ttable and significant value > 0.05 (a: 5%), then Ho is rejected and Ha is accepted. This
means that it has no positive and insignificant effect on purchasing decisions.

The results of the partial test (t-test) can be seen in table 4 below:

Table 4 Partial Test Results (T-Test)

Coefficients”

Standardized
Unstandardized Coefficients  Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 129545 3.504 3.604 001
FITUR_LAYAMNAN 1.254 113 172 11.041 .o

a. Dependent Variable: KEPUTUSAN_PEMBELIAN

Source: SPSS Data Output Results, 2024

Search formulaThe table is as follows:
ttable = a/2 : nk1— —

Information:

a=0.05 (5%)

n = Number of Respondents

k = Number of Independent Variables

So,ttable = 0.05/2 : 86-1-1

0.25; 84
Then search for the valuettable, then the ttable value obtained is 1.989. Based on table 4.4, the

results of the hypothesis analysis using the partial t-test show that the results of the t-test on the service
feature variable obtained resultst count 11.051 at a significance level of 0.000 which shows that t
count 11.051 >t table 1.989 and a significant value of 0.000 < 0.05, it can be stated that it is rejected
and accepted, which means that the service feature variable (X) partially has a positive and significant
effect on purchasing decisions (Y).HoH,

Coefficient of Determination (R2)

The coefficient of determination (R2) is used to determine how much the ability of the
independent variable, namely service features (feature diversity, features according to expectations,
features that have advantages) in explaining the variation of the dependent variable, namely
purchasing decisions. If R2 is greater (approaching one), it can be said that the independent variable
(feature diversity, features according to expectations, features that have advantages) is large against
the dependent variable (purchase decisions). The results of the determination test can be seen in table
5 below:

Table 5 Results of Determination Coefficient Test
Meodel Summa\rytl

Adjusted R Std. Error of
Model R R Sguare Square the Estimate
1 g72e 505 540 3.629

a. Predictors: (Constant), FITUR_LAYARMNARM
b. DependentVariable: KERPUTUSAMN_FPEMBEELIAM

Source: SPSS Data Output Results, 2024
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The determinant coefficient aims to determine how much the independent variable is able to
explain the dependent variable. Based on table 4.5, it can be seen thatR Squarehas a value of 0.595
with a coefficient of determination:
KD =R squarex 100%
KD =0.595 x 100%
KD =59.5%

This shows that the magnitude of the relationship between the independent and dependent
variables is 59.5%. The results of this regression calculation show that 59.5% of the dependent
variable, namely the purchasing decision, is influenced by the independent variable, namely service
features (feature diversity, features according to expectations, features have advantages). While the
remaining 40.5% is influenced by other variables other than the variables studied.

DISCUSSION
The Influence of Service Features on Purchasing Decisions

This study aims to determine the effect of service features on purchasing decisions of D-IlI
Business Administration students of Sriwijaya State Polytechnic. Respondents in this study were 85
D-I11 Business Administration students of Sriwijaya State Polytechnic. The results of the study
showed thattcount 11.051 > ttable 1.989 and a significant value of 0.000 < 0.05. It can be interpreted
that it is rejected and accepted, which means that the service feature variable (X) has a partial positive
and significant effect on purchasing decisions (Y).HoH,.

Based on the results of data processing, the service feature variable has a positive coefficient
on purchasing decisions, meaning that the direction of the relationship between the independent and
dependent variables is positive. From this study, the coefficient value in the simple linear equation was
obtained, namely 1.254, which means that if the dependent variable increases, the independent
variable will increase by 1.254. It can also be interpreted that the service features provided are easy to
understand and apply according to consumer needs. This is in accordance with what Endriyanto &
Indrarini (2022) said that the digital wallet feature makes it easier for customers to make payments and
has its own uniqueness to attract users.

The results of this study are in line with previous research conducted by Abrilia et al., (2020)
which stated that service features have a positive and significant influence on interest in using the
application.e-wallet. Service features can be categorized into the perception of ease of use because
with the existence of various service features, it can make it easier for students to make payment
transactions. The diversity of service features owned by an applicatione-walletwill attract students to
use it. Complete service features in one applicatione-walletincreasing students' interest in using the
applicatione-walletOn the other hand, if the service features provided are incomplete, then students'
interest in using the application will decrease.e-wallet.

So that the results of the determination coefficient analysis are used to determine how much
the independent variable has the ability to influence the dependent variable, namely service features,
on purchasing decisions.marketplacestudents in this case D-1ll1 Business Administration of Sriwijaya
State Polytechnic are in the high category. Calculation of the coefficient of determination (R2)
obtained a numerical value reaching 0.595 or 59.5% where it can be defined that purchasing decisions
on the marketplace are influenced by the dimensions of digital wallet service features by 59.5%. The
dimensions of service features according to Hutami (2016) are:

1. Feature Diversity, is a collection of all products offered by producers to consumers with various
features contained therein such as discounts, free shipping, flash sales, Shopee Pay Later, and free
admin fees).

2. Features According to Expectations The product has features that are in accordance with user
expectations, such as discounts, free shipping, and free admin fees.

3. Features Have Advantages, the features on the product have better advantages compared to the
features on similar products, namely with the flash sale and Shopee Paylater features.
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The results of this study indicate that the dimensions of the service features above can be said
to have an effect on purchasing decisions. This is because D-Ill Business Administration students at
Sriwijaya State Polytechnic feel that the service features provided by ShopeePay are very good.

CONCLUSION

It can be concluded that ShopeePay is a transaction tool that can facilitate payment
transactions when making purchases or shopping online on the Shopee e-commerce. ShopeePay is a
very important consideration for companies as a factor in determining purchasing decisions because it
is considered to be able to attract consumer interest. The factors are the dimensions of service features
(feature diversity, features according to expectations, and features that have advantages).

The results of this study indicate that the t-test of the service feature variable has an effect on
purchasing decisions. Seen from the t-value of 11.051> t-table of 1.989, where this value proves that t-
value> t-table. Seen from the determination coefficient table, it can be seen that the level of
relationship between service feature variables has an effect on purchasing decisions in the
marketplace. From the R Square count value of 59.5%, where the remaining 40.5% is influenced by
other factors not found in this study.
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